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Web Traffic & Social Media Report 
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1. Highlights 
 
Impressions on 3rd party platforms is well on track thanks to the steady number 

of impressions of Europeana content on Wikimedia websites. Impressions and 

engagement on social media are beyond expectations as a result of our 

partnership with GIPHY and a lot of interest in Art Nouveau Season and the 

new launches.    

 

Downloads slightly behind target, but it should be possible to reach in coming 

months by increasing overall traffic and encouraging re-use activities.  

 

Traffic on End user products and click-through is below target, as a result of the 

lower number of pages indexed by Google and therefore less organic traffic. 

Traffic generation activities around curated parts of the website (Thematic 

Collections, exhibitions, galleries) planned for June-August should help closing 

the gap.  
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2. KPI Overview 
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3. Content & Social Media Highlights 
- Launch of Europeana Fashion  
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- Launch of Europeana Photography 

-  
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- Art Nouveau Season on DailyArt & GIPHY 

-  
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- #AllezLiterature – quotes 
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4. Traffic & impressions – details 
 
 

 
While the amount of pages indexed by Google (see below) keeps on 

dropping, we managed to increase the traffic between April and May thanks 

to the launches of net thematic collections and activities on curated parts of 

Europeana Collections  

 

 

 

 
The number of pages indexed by Google keeps on dropping, what results in 

decrease in organic traffic  
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After the explosive growth in January following a few  GIFs going viral on 

GIPHY in January, the amount of impressions on social media remained 

stable between February and May.  

 

 

 
Impressions of Europeana content on 3rd party platforms are well on track, 

despite a small drop in February. May data for Wikimedia not yet available. 
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5. Engagement on Europeana Collections 
 

The amount of downloads is stable, but slightly behind the target. While the 

amount of click-through is decreasing, the number of media-views increased 

between March and May.  
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Thematic Collections retain high levels of engagement. Out of two newly 
launched Thematic Collections, Fashion obtains similar results to Art & Music. 
The results of photography might be skewed due to the extensive marketing and 
PR activity around it.     
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